The dynamic increase in online and video ad spending will
bode well for “New Age” digital strategies

Market Snapshot

US Online Advertising Spending, by Format, 2008-2014
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in particular, are experimenting with Tome e m————
several new methods of increasing
revenue:
e Using brand integration techniques, ranging from US Online Advertising Spending, 2008-2014 (billions
product placement to making a brand into a star or an and % change)

essential element of a program

e Using the Internet as a platform to monetize and market
content

e Selling content to consumers both online and on offline

« Purchasing digital media technology ventures in order to
better compete on multiple platforms

*  Experimenting with new ad formats, including enhanced
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«  Adjusting programming content to the new realities of 2014 534.0(9.7%)
mobile viewing, sporadic viewing, program grazing, Source: eMarketer, December 2009
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and SEO techniques are forcing companies to build
better websites to attract and HOLD customers’
attention.




